NIL PROPOSAL — 2026
NAME-THE-GAME.COM

FROM HYPE TO PROOF.

Name The Game transforms athlete valuation from

opinion-driven to evidence-supported — so every
NIL deal starts with proof.

BUILT BY AN NCAA CHAMPION GYMNASTICS COACH — ENGINEER,
FILMMAKER, ATHLETE
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01- THE FOUNDER

NAME-THE-GAME.COM HUGS ID TRUST LAYER

THE FOUNDER

Every side of sport
taught one lesson.

Athlete. Coach. Engineer. Filmmaker. That championship taught the lesson
| served on the Arizona State staff NIL now needs: talent is everywhere,
that won the NCAA men's proof is rare. Name The Game exists
gymnastics national championship so that when money meets an

— a title built on thousands of hours athlete, the evidence is already on
of documented work nobody ever the table.

Saw.

( ATHLETE ) (NCAA CHAMPION COACH) ( ENGINEER )
( FILMMAKER > (FOUNDER)
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THE PROBLEM

NIL pays on hype,
not proof.

QUESTIONS THAT GO UNASKED IN A TYPICAL NIL DEAL — NTG FIELD N
REVIEW, ILLUSTRATIVE

A brand pays a collective. The Why this athlete'? How was the

HUGS ID TRUST LAYER

o

collective pays the athlete. Value is set  set? Is the data verified? Are guardian
- — =

by hype and timing. permissions complete?

BRAND -> COLLECTIVE > MONEY -> ATHLETE

- — . -

( NOCOMPS ) ( NO INSPECTION ) ( NO CONSENT TRAIL ) ( NO AUDIT )

03/10

€0



NAME THE GAME - NIL 03 - THE ANALOGY NAME-THE-GAME.COM % X HUGS ID TRUST LAYER L
: ; 5 yé; ;.‘
§ % 5/ ,";4', s e , o

oy B }:-‘ Q,'l 2 :f’. 3 ' X ':':iv'_,:

q .'_,: i :ﬁ, % .'."_r» 5 w%;? _’y} | R ,’:

. % {”* .",“" B ,:&’ ‘.’ £
THE APPRAISAL TEST ; By i Tt ¥ o' PR

. i J v“"s": . p
> g 5 ft.“/}f -
il - %

You wouldn't buy a house S B s
without an appraisal.

Today an NIL offer can sound like: An appraisal doesn't replace the sale
"I'll pay half a million for the house." — it informs it: condition, comps,

No inspection. No comparable sales.  renovations, neighborhood. Athlete
No verified condition. Market Cap does the same for an

athlete.

OFFER WITHOUT INSPECTION — ILLUSTRATIVE
EXAMPLE

( CONDITION ) (COMPS) ( INSPECTION ) ( VERIFIED VALUE )
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WHAT NTG BUILDS

Verified athlete.
Verified value. Then the
ﬂléuatll[:ENTlTY — the person, proven

02 - VERIFIED TRAINING — every session logged and sourced
03 - VERIFIED DEVELOPMENT — progression, not one highlight
04 - ATHLETE MARKET CAP — value anchored to evidence

05 - NIL NEGOTIATION — the deal informed by AMC

06 - COMMERCIAL AGREEMENT — signed with an audit trail

IDENTITY TRAINING DEVELOPMENT AMC

NEGOTIATION AGREEMENT
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ATHLETE MARKET CAP - WORKED EXAMPLE

What a verified value
looks like.

$425,000

CURRENT AMC — ILLUSTRATIVE EXAMPLE, NOT A LIVE VALUATION

v 2,180 VERIFIED TRAINING HOURS v MEDICAL CLEARANCE
v 97% ATTENDANCE v DEVELOPMENT INVESTMENT
v COACH VERIFICATION v COMPETITION HISTORY

96 %
EVIDENCE CONFIDENCE o
(ILLUSTRATIVE) (SOURCE-LINKED) ( AUDITABLE )
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INTEROPERABILITY

How NTG interoperates
with NIL.

NTG does not replace NIL. It provides the verified athlete evidence and Athlete

Market Cap (AMC) that inform NIL negotiations and commercial agreements.

( EXISTING NIL ECOSYSTEM — BRANDS - COLLECTIVES - UNIVERSITIES )
A
( COMMERCIAL DEAL )
A
( ATHLETE MARKET CAP (AMC) )
A
( VERIFIED TRAINING & DEVELOPMENT ) ;
A
( HUGS ID TRUST LAYER )
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POWERED BY HUGS ID

Show me the
e id(@ﬂgm ®_ 50X, HIPAA, SAG-AFTRA AND HUGS ID — ONE

TRUST LAYER

Every AMC number rides on HUGS SOX protects financial truth. HIPAA,
ID: who created each record, who medical privacy. SAG-AFTRA,
verified it, who owns it, who may use likeness and consent. HUGS ID

it, and proof nothing changed. protects the evidence behind every

decision.

IDENTITY CONSENT PROVENANCE AUDIT TRAIL
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THE STAKEHOLDERS

Everyone at the table
gets more certainty.

ATHLETES — Identity, biometric data and creative rights protected by
explicit, revocable consent.

UNIVERSITIES & REGULATORS — Eligibility and compliance records that
exist before any dispute.

BRANDS & SPONSORS — Spend anchored to independently reviewable
performance provenance.

PARENTS & GUARDIANS — Immutable consent trails that protect minors
through every transition.

( ATHLETES ) ( UNIVERSITIES > (BRANDS)
( GUARDIANS > ( REGULATORS >
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THE INVITATION

THE STACK

The game is ( COMMERCIAL NIL
live. Help us set A

( ATHLETE MARKET CAP

the standard. n

< VERIFIED EVIDENCE

Name The Game is live at

N N A NG AN

A
name-the-game.com, with HUGS ID hosting
( HUGS ID
its trust architecture. Next: the first athlete
wave, AMC opened to collectives and EVIDENCE FLOWS UP. VALUE IS
brands, and a published verification NEGOTIATED ON TOP.

standard. . .
The future of NIL isn't replacing the

marketplace. It's giving the marketplace

a verified foundation.

NAME-THE-GAME.COM - LEARN.XPGUESS.COM -

MIKE@3MOF.ORG
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